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Goals for Today...

o WHAT is social media?
a WHY is it important to HR?

o HOW do we balance risk & rewards of
social media in the workplace?




Socilal Media Defined

SOCI| AL ME Dnhedia desgaed
to be disseminated through social
Interaction, using highly accessible and
scalable techniques.
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Social Media & Talent Management
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Signs of the social networking times.




1 in 5 couples meet online
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Courtesy of Socialnomics




1 in 5 divorces are hlamed on facebook

Courtesy of Socialnomics




Socilal Media is...

ENGAGEMENT!

Social Media Engages Customers.

Social Media Engages Stakeholders.

Social Media Engages PROSPECTIVE EMPLOYEES!
Social Media Engages CURRENT EMPLOYEES!




Wi he

Lad



The Benefits of Social Media

Reinforce a FRESH, HIGH-TECH IMAGE for your
organization....

EMPOWERS and ENGAGES your employees
Interactively engage with customers....
Increase overall revenue....

Expand your engagement capacity without incurring
expense

Can assi st T [ I e S = s [ i e







The Benefits of Social Media

Reinforce a FRESH, HIGH-TECH IMAGE for
your organization....

EMPOWERS and ENGAGES your employees

Interactively engage with customers....

Increase overall revenue....

Expand your engagement capacity without
Incurring expense
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SOCIAL MEDIA means business....




